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Bridgend Tourism Social Media Aims 
 

Connecting Businesses in Tourism 

 

BTA is a not-for-profit trade body connecting all businesses involved with the visitor economy. We are 
independent of local authorities, but work within the destination partnership to deliver a quality visitor 
experience. 

Our purpose is to act as a bridge between Members and the wider tourism community. We do this by 
bringing businesses together, offering training and mentoring and providing tangible benefits to our 
Members, including access to marketing opportunities. 

We play a key role in securing funding from all appropriate channels to invest in the development of 
businesses, job creation and growing the local economy. 

There is a fee for membership of the BTA, which is offset by the value of the benefits provided. That 
benefits package is developed to meet the needs of Members. 

Communication is fundamental to our success. We act as the first point of contact for Members and 
provide industry information, market intelligence and facilitate discussion through regular newsletters, 
events and our interactive forum. 

We understand the time pressures of running a tourism business and endeavour to support and encourage 
participation. 

 

 

The role of Social Media within the BTA is to engage, promote and converse with local business and 

visitors to enhance the visitor experience and tourism network within Bridgend. 
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BTA Social Media Platforms  

Website: www.bridgendtourism.co.uk  This is a wordpress blog aimed at the B2B arm of the BTA. 

 Membership information 

 Links to members websites 

 Newsletter sign up to MailChimp 

 Consultations & Grant information 

 BTA Events  

 BTA Ltd  information 

 Useful Box –Hints and Tips 

 Legislation & Information 

 Perfect Day Campaign 

 Contact information 

 Email accounts enquiries@bridgendtourism.co.uk  news@bridgendtourism.co.uk  

FaceBook Page: www.facebook.com/BridgendBTA 

 Events 

 Likes for local business and Tourism 

 Photos 

 About 

 Insights Panel for Admin members 

Twitter @BridgendBTA   

 Not currently in use  

Linked In Group http://www.linkedin.com/groups/Bridgend-Tourism-Association-4336614  

 Discussions  

 Open Group 

 Jobs 

 Promotions 

BTA Directors Group LinkedIn 

 Closed private group  

 By invitation Only 

Youtube Channel   
 Videos 

MailChimp 
 Newsletter 

 Analytics 

Survey Monkey 
 Evaluation Surveys 

 Information Surveys 

http://www.bridgendtourism.co.uk/
http://www.bridgendtourism.co.uk/
mailto:enquiries@bridgendtourism.co.uk
mailto:news@bridgendtourism.co.uk
http://www.facebook.com/BridgendBTA
http://www.linkedin.com/groups/Bridgend-Tourism-Association-4336614


 

                                                                                          4                                    www.bridgendtourism.co.uk  
 

EventBrite 
 Booking system for  BTA events and advertising channel  

Dare to Discover App 
 Offer promotions for members business 

 Tourism information 

Pinterest 
 Colllect pics and use boards for blog input and sharing 

Supporting Social Media Channels 
 

Website: www.bridgendbites.com  

 Managed by BCBC Tourism Staff  

 Visitor Facing website 

 Listing benefit of BTA membership 

Facebook:  

 BTA members Pages 

 www.facebook.com/pages/Bridgend-Bites/214446281915049   

 BridgendReach 

Twitter  

 @BridgendBites ( Brent Davies)  

 BTA members accounts  

 followers 

LinkedIn Groups 

 Bridgend Business Forum (closed group) 

 Destination Management Wales-Visit Wales (closed group) 

 Digital Tourism Wales (closed group) 

 Bridgend Business group 

Youtube 

 Bridgend Bites Channel 

 Visit Wales Channel 

 

 

 

http://www.bridgendtourism.co.uk/
http://www.bridgendbites.com/
http://www.facebook.com/pages/Bridgend-Bites/214446281915049
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BTA Objectives 
 

Website 

 

The BTA will encourage guest bloggers and members to give profiles. These profiles can be featured on the blog and 

feed into the newsletter. 

We will produce fact sheets and update content on the website to engage and promote networking within Bridgend. 

Emails are currently managed by Suzanne Bromwell and Eira Edwards and this will evolve according to the BTA 12 

month plan. 

Google + profile and gmail set up to link the website to give the site a google search standing. 

Leigh Foreman & Eira Edwards to produce social media Tips on each platform and these will be available on a 

members only page on the site 

Chris Smart to write up monthly profiles and incentivise membership by media campaign. 

www.bridgendtourism.co.uk 

Guest Bloggers/member 
profiles 

Fact Sheets 

PR drive - Chris Smart 

Eira Edwards 

Leigh Foreman 

http://www.bridgendtourism.co.uk/


 

                                                                                          6                                    www.bridgendtourism.co.uk  
 

FacebookPage 

 

All board members with an interest will promote,share  and provide any content to reach and engage with others to 

enhance Bridgend as a Destination 

BTA will explore the possibility of a closed group for interaction between board members. Currently trialing a 

LinkedIn group first. 

Collect Data of members pages so interaction can enhance the network and provide information B2B and B2C 

 

 

 

 

 

 

 

 

 
 

 

www.facebook.com/BridgendBTA 

All Board Members as admin 

status comments 

Share 

Like relevant Pages 

Promote Bridgend and  local 
business  

All Board Members 
Use Analytics to grow 

engagement  

http://www.bridgendtourism.co.uk/
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Twitter 

 

 

Use personal and business handles to converse and engage with all followers and encourage a broad network. 

All board members with accounts to actively search key words and hashtags to promote and join conversations 

relevant to Tourism within Bridgend and Wales eg: 

#Bridgend        

#Wales 

#Tourism 

#glamping 

Remember interacting with another member on Twitter broadens your reach a tweet to your 250 followers could 

result in a retweet from follower with 1000 followers. 

Positive Examples: 

“A student journalist produced a YouTube video for her project tweeted the link to the business involved and was 

approached by a national magazine and invited to do some freelance work for them” 

“A tweet was sent describing a coordinators meeting for a national event and said they would wave to a follower 

when passing, the follower was at the time working for a local radio station and the result was local radio coverage 

of the event” 

Leave the @BridgendBTA for  a paid member of staff when the BTA has a stronger identity. 

 

business 

accounts 

personal 
accounts 

conversation engage 

retweet 

@BridgendTourism 

@VisitWales 

@VisitWalesBiz 

@ourwelsh 

@BridgendBites 

@PearComm 

@BridgendForum 

@adventureswales 

@CoedYMwstwr 

@GMorganmedia 

@PlushPlaces 

@Parkdean 

http://www.bridgendtourism.co.uk/
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LinkedIn 
 

 

 

Make contacts within the BTA network ,complete your profile to include BTA, join groups relevant to your industry 

and start discussions and engage with contacts or groups promoting your own business and the BTA. 

This will increase our network and help with recruitment. 

Explore the possibility for a closed group of board members for communication. 

Linked In provides the BTA with a professional face of communication. 

The BTA group gives us a discussion channel to bounce of ideas or information with other likeminded individuals and 

businesses. 

LinkedIn Closed Group 
 

For discussion and sharing of ideas any decisions made will then be conveyed at board meeting or by email. 

Trial this as an alternative to email communications. 

 

 

 

 

Contacts 

Groups 

Discussion Networking 

engagement 

http://www.bridgendtourism.co.uk/
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Youtube 
 

 

Increase our video content and network with member’s channels and Bridgend Bites for B2B interaction. 

YouTube will provide a visual communication channel for our Network. 

Increase our Identity  

Mike Evans to sort out access to account and upload of Perfect Day Video to be followed by Perfect Day films. 

 

 

 

 

 

 

 
 

 

 

 

 

Channel 

Wales 

Tourism Promotion 

Perfect Day 

increase video 
content 
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Mail Chimp  
 

 

 

The BTA will set up a regular newsletter for information and signposting and identify 2 board members to manage 

this. 

This will increase our network provide potential members and open a communication channel on a B2B level 

therefore strengthening our brand and image. 

There is a sign up form on our website. 

Mailchimp Analytics will increase our knowledge of communication techniques and provide us with a plan to provide 

useful communications to our audiences. 

? to coordinate Newsletter to become part of the Marketing Plan 

Suggestion to include and encourage information of other Newsletter eg: Visit Wales Industry, WG Communications, 

Wales Tourism Alliance in Membership Pack so that our Newsletter is not replicating information and will therefore 

be fresh. 

Mike Mitchell to coordinate membership drive and feed into Newsletters to drive recruitment. 

 

 

 

 

Regular 
Newsletter 

increase 
Database 

strengthen 
brand 

use analytics 

Recruitment 
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Eventbrite & Survey Monkey  
 

 

Event Brite will give us a free booking system and promotion of events and workshops collecting a database of 

colleagues and will interact with Mail chimp. 

Survey Monkey will give us an evaluation of events and help us to research future topics for events and identify 

training needs of the membership. 

Need to prepare Evaluation Survey prior to each event for printing and collection or offer online evaluation as a 

follow up email from delegate list. 

 

Pinterest 

 

 

Successful 
BTA 

Evaluation 

Knowledge 
& vision  

survey of 
needs 

• tourism boards 

•members 
boards 

pictures 

•blog 

• facebook 

content 
•shared boards 

•communication 

pictures 
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Dare To Discover App 
 

 

 

The BTA will provide training and encourage members to use the app for business promotions . 

The BTA will advertise and encourage downloading of the app therefore providing an additional  benefit to 

membership and will strengthen Bridgend’s identity as a Destination. 

The BTA will look into promoting this app to neighbouring Tourism destinations encouraging membership or selling 

space on the app to widen the appeal and encourage additional  download opportunities. 

A communication channel on customer’s phone once downloaded you have a loyalty bond develop and it will be up 

to members input to provide a dynamic service within the app. 

The BTA should evaluate app performance and move forward as the market progresses to provide a relevant tool for 

customers  

 

 

 

 

 

 

 

 

Successful 
Destination 

Bridgend  

Customers 
download 

business 
offers & 

Promotion 
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BTA members responsibilities 
 

1. To be professional at all times considering the impact on your own business and the reputation of the BTA in 

any communication. 

2. Do not respond to negative comments immediately, think and re read if you do respond. Comments can be 

deleted or talk it over with another board member and can be answered privately. 

3. Do not put anything down online that you do not wish to be public. 

4. Social Media is the platform used by the BTA to promote networking and Tourism within Bridgend up 

holding the vision of the company 

5. Twitter is a more personal platform and will be used for your own business but can help promote Bridgend 

and the BTA to your followers.  

6. Actively recruit members  

7. Network and Support local business 

8. To be a relevant voice within the Local Authority supporting projects from the Destination Plan 

9. To engage and support the Tourism industry within Wales. 

10. To use this strategy to compliment the Marketing Strategy 

11. To use this as a live document and change according to technology. 
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