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Key points 

The number of overnight trips made to Wales from Great Britain in the 12 

months ending December 2016 was 9.32 million, 10.8% down compared to 

2015, while the total number of overnight trips made by GB residents to all of 

Great Britain declined by 4.0%. 

Expenditure figures are currently being reviewed and will be made available 

in future releases.  

Fig.1: Trips to Wales in the 12 months ending December 2016, 
2015, and 2014 

Fig.2: Nights spent in Wales in the 12 months ending December 
2016, 2015, and 2014 

About this release 

This release summarises 

overnight domestic tourism 

in Wales during the twelve 

months January to 

December 2016 (inclusive). 

Numbers for trips and nights 

are rounded to 2 decimal 

places, while percentages 

are rounded to 1 decimal 

place, and spend to the 

nearest million pounds. 

Figures are provisional and 

may be subject to final 

revision. 

From 2016, results for this 

survey are reported on a 12 

month rolling basis.  This is 

to reduce error in the early 

months of the year caused 

by small sample sizes.  

For releases relating to 

2017 data, we intend to 

move to a three-monthly 

reporting format, to bring 

this release into line with 

other Welsh Government 

statistical releases. We 

will also be publishing 

monthly data via the 

StatsWales website. 
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Year on year change 

With comparisons to GB 

 
Table 1: Overnight domestic tourism trips, January to December 2016 (inclusive) 
   Millions   

 Trips   

 
Jan 2014 –  

Dec 2014 
Jan 2015 –  

Dec 2015 
Jan 2016 –  

Dec 2016 

 % Change 2016 

from 2015 

Wales 10.00 10.45 9.32  -10.8% 

GB 119.44 124.41 119.44  -4.0% 

Source: GBTS 2014, 2015 and 2016.  

Year on year, trip numbers have fallen in both Wales and GB as a whole in 2016, compared to 

2015. Trips to Wales and GB have also declined relative to 2014. 

 

Table 2: Overnight domestic tourism nights, January to December 2016 (inclusive) 
   Millions   

  Nights    

 
Jan 2014 –  

Dec 2014 
Jan 2015 –  

Dec 2015 
Jan 2016 –  

Dec 2016 

 % Change 2016 

from 2015 

Wales 35.08 36.20 32.98  -8.9% 

GB 349.55 376.60 356.87  -5.2% 

Source: GBTS 2014, 2015 and 2016.  

The number of nights spent in both Wales and GB as a whole in 2016 has fallen in comparison 

with both 2015 and 2014.  
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Overnight domestic tourism to Wales by purpose 

Table 3: Overnight domestic tourism to Wales by purpose of trip, January to 
December 2016 (inclusive) 

    Millions   

 Trips    

 
Jan 2014 –  

Dec 2014 
Jan 2015 –  

Dec 2015 
Jan 2016 –  

Dec 2016 

 % Change 2016 

from 2015 

Total 10.00 10.45 9.32  -10.8% 

 Holidays 6.356 6.251 5.588  -10.6% 

 Visits to Friends/Relatives 2.839 2.793 2.642  -5.4% 

 Business 0.574 0.976 0.791   -19.0% 

Source: GBTS 2014, 2015 and 2016 

All types of visits have fallen compared to 2015, but the fall is greatest in business visits and least 

in visits to friends and family. 

Holiday trips made up 60 percent of all overnight trips to Wales in 2016, the same proportion as in 

2015. 

Fig. 3: Number of trips to Wales by purpose, 12 months ending December 2016, 
2015, and 2014 

  
Table 4: Overnight domestic nights in Wales by purpose of trip, January to 
December 2016 (inclusive) 

    Millions   

 Trips    

 
Jan 2014 –  

Dec 2014 
Jan 2015 –  

Dec 2015 
Jan 2016 –  

Dec 2016 

 % Change 2016 

from 2015 

Total 35.08 36.20 32.98  -8.9% 

 Holidays 24.34 23.79 22.44  -5.7% 

 Visits to Friends/Relatives 8.37 8.82 6.78  -23.1% 

 Business 1.42 2.61 2.45   -6.1% 

Source: GBTS 2014, 2015 and 2016 

Although the number of trips to see friends and family has seen the smallest reduction out of all 

categories, the number of nights spent on these trips has fallen the most, as the average length of 

such trips has decreased from 3.2 nights in 2015 to 2.6 nights in 2016. The average length of all 

trips has remained at 3.5 nights.   
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Seasonality 

Fig. 4: Average number of trips per month to Wales over the 36 months ending 
December 2016  

Source: GBTS 2013, 2014, 2015 and 2016. Owing to the unavailability of individual month data for  

the last quarter of 2014, data from the last quarter of 2013 has been included. 

August is easily the most popular month for trips to Wales, and January the least popular, with July 

and May also being popular months.  

Fig. 5: Average number of trips per month to Wales by purpose over the 60 months 
ending December 2016  

Source: GBTS 2011, 2012, 2013, 2014, 2015 and 2016. Owing to the unavailability of individual 

month data for the last quarter of 2014, data from the last quarter of 2011 has been included. 

Seasonality of different types of trip differs markedly, with holiday trips peaking in the summer, but 

visits to friends and family their highest in December, but also rising in August. Business trips have 

no clear peak, but drop slightly in December, January and the summer months. Holiday trips show 

the most variation in trip levels across months, with over eight times as many holiday visits in 

August as in January.    
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Context  

Weather 

Met Office data showed that generally 2016 was warmer than 2015. In other respects, the first ten 

months of 2016 were broadly similar to the first nine months of 2015. December and November 

2016 were drier and sunnier than the last two months of 2015.  

Source: Met Office  

Exchange rates 

According to Bank of England data, the value of the dollar rose during 2015 compared to the 

pound, while that of the euro remained mostly unchanged. The value of the dollar against the 

pound rose 2016, and the value of the euro also climbed. Foreign currency having a high value 

compared to the pound tends to be advantageous for domestic tourism, as it becomes cheaper to 

come to the UK from abroad, and more expensive for UK residents to go on holiday overseas. 

Source: Bank of England  

Political and other 

Easter 2016 fell in March rather than in April, which might be expected to have had a positive effect 

on the figures for March 2016 compared to those for 2015, but a negative effect on those for April. 

2015 saw a terrorist attack on a tourist resort in Tunisia, and a possible terrorist attack on an 

airliner flying from a resort in Egypt, as well as attacks in Paris and Copenhagen. There was an 

attack in March 2016 on Brussels airport and metro, and another in September in Nice. The 

ongoing refugee crisis may have had an impact on tourism to some areas of the Mediterranean.  

All of these could have an effect on the likelihood of UK residents to travel abroad; however, 

concerns about terrorism, particularly terrorism linked to international flights, might also dissuade 

international visitors from visiting Wales. 
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Key quality information  

Relevance 

What are the potential uses of these statistics? 

These statistics will be used in a variety of ways. Some examples of these are: 

 to make publicly available data on tourism in Wales 

 advice to Ministers 

 to inform debate in the National Assembly for Wales and beyond 

Who are the key potential users of this data? 

These statistics will be useful both within and outside the Welsh Government. Some of the key 

potential users are: 

 Tourism businesses 

 Ministers and the Members Research Service in the National Assembly for Wales 

 Visit Wales and other areas of the Welsh Government 

 Local Authorities 

 Professional organisations 

 The research community 

 Students, academics and universities 

 Individual citizens and private companies 

Timeliness and punctuality 

All outputs adhere to the Code of Practice by pre-announcing the date of publication through the 

upcoming calendar. Furthermore, should the need arise to postpone an output this would follow the 

Welsh Government’s Revisions, Errors and Postponements arrangements. 

We publish data as soon as possible after the relevant time period. 

Accessibility and clarity 

This statistical release is pre-announced and then published on the Statistics section of the Welsh 

Government website.  

Comparability and coherence 

Owing to the shift from reporting year to date figures to reporting 12 month rolling totals, this 

release is not comparable with releases published before May 2016. This release is comparable 

with releases published after May 2016, and with the releases published by Visit England, 

available on the Visit Britain website. 

  

https://www.visitbritain.org/great-britain-tourism-survey-latest-monthly-overnight-data
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Well-being of Future Generations Act (WFG) 

The Well-being of Future Generations Act 2015 is about improving the social, economic, 

environmental and cultural well-being of Wales. The Act puts in place seven well-being goals for 

Wales. These are for a more equal, prosperous, resilient, healthier and globally responsible Wales, 

with cohesive communities and a vibrant culture and thriving Welsh language. Under section 

(10)(1) of the Act, the Welsh Ministers must (a) publish indicators (“national indicators”) that must 

be applied for the purpose of measuring progress towards the achievement of the Well-being 

goals, and (b) lay a copy of the national indicators before the National Assembly. The 46 national 

indicators were laid in March 2016. 

 Information on indicators and associated technical information - How do you measure a nation’s 

progress? - National Indicators 

Further information on the Well-being of Future Generations (Wales) Act 2015. 

The statistics included in this release could also provide supporting narrative to the national 

indicators and be used by public services boards in relation to their local well-being assessments 

and local well-being plans. 

Further details 

The document is available at:  

http://gov.wales/statistics-and-research/great-britain-tourist-survey/?lang=en  

Next update 

06 June 2017 

This StatsWales data table will cover the 12 months ending January 2017. 

06 July 2017 

This first release will cover the 12 months ending March 2017. 

We want your feedback 

We welcome any feedback on any aspect of these statistics which can be provided by email to 

tourism.research@wales.gsi.gov.uk. 

Open Government Licence 

All content is available under the Open Government Licence v3.0, except where otherwise stated.  
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